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Why Customer Experience 
Isn’t Just Another Old BuzzWord

See how Canon does it.

Hi Pete,

We've all seen it before. A marketing term becomes the latest trend but, after their 15 minutes of
fame, ultimately recedes into obscurity. 

Customer experience is definitely not one of those and is continually growing in importance. 

Here's 6 statistics that outline why it's set to become the most important aspect of modern retail. 

- #1: Customer acquisition costs 5x more than retention. 
- #2: 89% of customers have stopped doing business with a brand due to a bad experience. 
- #3: 45% will abandon an online purchase if concerns aren’t addressed quickly.
- #4: Reducing customer abandonment rate by 5% increases profitability by 25 - 125%. 
- #5: A 10% increase in customer retention levels results in a 30% increase in the value of the
company. 
- #6: Customer experience is predicted to overtake price and product as the key brand

differentiator by 2020.

The above stats outline just how important a good customer experience is for maintaining a
healthy, profitable brand. 

It's not a buzz: The successful businesses of tomorrow are going to be those who
are already working on optimizing tomorrow's customer experience. 
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Read more: Why Customer Experience Isn’t Just Another Old Buzzword

Best Regards,
Ada
VP Marketing and Research
SMARTASSISTANT

 

See how Canon perfects the brand experience

Canon leverages SMARTASSISTANT's Guided Selling technology to create hassle-free
shopping and product choosing experiences on over 52 country websites. 

The highly need-oriented and customer-centric product advisors are used in varied categories
such as scanners, printers, or camera lenses. They support Canon to differentiate further,
educate shoppers on brand-specific benefits, introduce innovative product features, and create
loyal brand advocates.
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